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B.  Study of effectiveness and success. On the stage: Aristotle on Euripides;
Francisque  Sarcey:  "Ca,  c'est  du  theatre!"  George  Baker:  "Such
popularity must be deserved." All advertising on basis of sales.

C.  Prospective: forecasting nature, eztent and duration of probable suc-
cess.

IV. IMPRESSIONISTIC CRITICISM

A.  Purely factual: note reactions. May be "scientific."

B.  Expression of personality. Worth what personality is worth,  from
slapdash and incoherent to thoughtful and organized. Autobiographi-
cal: "the adventures of a sensitive soul" (Anatole France).

V. PSEUDO-CRITICISM
(Using the work criticized as a pretext or as a document)

A.  Writing an essay on same subject as the book, but not on the book it-
self (Macaulay).

B.  Literature as document on psychology, history, sociology: "Literature as
the Mirror of Society"; social conditions in the Middle Ages accord-
ing to contemporary romances; French bourgeoisie in the plays of
Eugene Brieux, etc.